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Introduction 

Public relations is an essential element of brand communication and promotion. It involves 
managing the reputation of organizations, products, services, or ideas. It is a strategic 
communication process that establishes and maintains relationships between an organization 
and its public based on mutual understanding, respect, and trust.  
Beyond traditional marketing techniques such as advertising, public relation is a tool used to 
build a better understanding with the public by focusing on storytelling;  
this helps in developing goodwill towards an organization and helps it grow with customer 
loyalty. The use of public relations can increase awareness of a company’s mission and values 
by significantly increasing media coverage for it. 

Types of Public Relations 

Public relations can be divided into two categories: traditional PR and digital PR. 

(1) Traditional PR: 

Traditional PR involves utilizing print, broadcast, and other traditional media outlets such as 
radio, newspapers, magazines, television, and direct mail to communicate with the public. It also 
includes activities such as press conferences, interviews, events, and other public appearances. 

(2) Digital PR: 

Digital PR is the use of digital tools to reach out to customers, prospects, and influencers with 
targeted messages on social media platforms like YouTube, Twitter, LinkedIn, and Instagram. 
Digital PR utilizes a variety of tactics such as content marketing, SEO, and social media 
campaigns to increase visibility and engagement with the public. 

Disciplines of Public Relations 
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Public relations professionals typically employ a variety of disciplines to achieve their goals. 
These disciplines include media relations, crisis communication, corporate social responsibility, 
employee communication, and public affairs.  
Media relations is the practice of working with reporters and other media outlets to build 
relationships that will lead to positive coverage in the media. Crisis communication is used to 
manage public perception of an organization during a crisis or difficult situation. Corporate social 
responsibility involves initiatives that exceed legal and regulatory requirements, while employee 
communication focuses on ensuring consistent messaging throughout the organization. Public 
affairs are the use of strategic advocacy to influence policymakers and other stakeholders. 

Role of Public Relations 

 
The role of public relations is to create and maintain a favorable image or reputation for an 
organization. It builds trust between the organization and its public, which helps create long-
term relationships with customers, build loyalty and increase sales.  
Public relations can also be used to position an organization as a thought leader in its industry 
by providing content that is informative, inspiring, and relevant to its target audience. 
Additionally, public relations can be used to manage crises by providing timely, accurate 
information and responding quickly to any negative reports or rumors. 

Tactics of Public Relations 

Public relations professionals employ a variety of tactics to achieve their goals. These tactics 
can include media releases, press conferences, interviews, and events. Media releases are 
used to communicate news about an organization or product to the media. Press conferences 
provide journalists with information about an event or development that is of interest to them. 
Interviews help public relations professionals to better understand reporters’ needs and 
objectives. Events are used to create a buzz around an organization or product by providing 
journalists with a tangible experience to share with their audiences. Crisis communication is 
used to manage the public perception of an organization during a difficult situation. Corporate 
social responsibility initiatives involve going above and beyond legal requirements to give back 
to the community or environment.  
Employee communication ensures that all employees are on the same page when it comes to 
organizational messaging. Public affairs involve advocating for an organization or its products to 
influence policymakers and other stakeholders. 
A public relation is a powerful tool that can be used to create positive publicity, build 
relationships with customers and stakeholders, and manage crises. By utilizing a variety of 
disciplines and tactics, public relations professionals can create effective communication 
strategies that will help organizations reach their goals. 

Advantages and Disadvantages of Public Relations 

(1) Advantages 
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Public relations has numerous advantages for organizations, including the ability to create 
positive publicity, build relationships with customers and stakeholders, and manage crises 
effectively. Public relations is also cost-effective compared to other forms of marketing or 
advertising. Additionally, public relations can help an organization differentiate itself from its 
competitors and establish credibility in the marketplace. 

(2) Disadvantages 

The primary disadvantage of public relations is that it is difficult to measure the success or 
return on investment of a campaign. public relations efforts are often prone to delays and can be 
affected by external factors such as changes in the media landscape or shifts in customer 
sentiment.  
Public relations campaigns often require considerable time and resources. Public relations can 
be an effective way for organizations to build relationships with the public and increase media 
coverage. One of the biggest disadvantages is that it can be difficult to measure the 
effectiveness of PR campaigns.  
In addition, a poorly executed campaign can have negative consequences and damage an 
organization’s reputation. Also, public relations can be costly and requires significant resources 
to execute. 
Public relations can be a powerful tool for organizations to build relationships and increase 
awareness. However, it is important to understand the potential risks before engaging in public 
relations activities. 

FAQs 

Is PR a good career? 

Yes, PR can be a very rewarding career. It offers the opportunity to work with interesting people 
and use creative tactics to tell stories about organizations and products to reach their desired 
audiences. 

What are the four key elements of PR? 

The four key elements of PR are media relations, crisis communication, corporate social 
responsibility initiatives, and employee communication. 

What are the 5 key functions of PR? 

The five key functions of PR are communicating, marketing, public engagement and outreach, 
crisis management, and brand building. 

What is the basic objective of PR? 

The basic objective of PR is to build strong relationships between organizations and their key 
stakeholders. It involves using a variety of tactics such as media relations, events, social media 
campaigns, and more to reach this goal. 
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What are the different courses related to public relations? 

Some courses related to public relations include communication, marketing, journalism, 
consumer behavior, and research methods. Additionally, some universities offer specialized 
degrees in public relations as well. 
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